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With the expertise, agility, and commitment you can only get from a partner
that is solely 100% Google-focused, Promevo is with you every step of the way,
enabling your organization to have the best Google life experience possible.

We Sell, We Service, and We Build Google Products

gPanel...

Google Workspace

@ chromeQOS
MDBD & D G

Google Cloud

< Gemini for Google Workspace
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® 14-Year Google Partnership

o Dedicated Customer Success Team and
Google-Certified Technical Support Teams

e Ability to drive license and GCP consumption discounts

e Custom IT Solutions across Application, Cloud, and
Data Services

e Centralized Billing for all your Google Products and
Services

e Proprietary Google Workspace management platform

Partnering to Drive Innovation

/& BrainStorm CAMEYO

cloud RGT
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Google Cloud Next is an Al conference and Google Al
investments have paid off significantly.

The Biggest

Takeaway
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Gemini 2.5 Pro: Unleashing Maximum Quality and Deep Reasoning

e Available across Vertex Al, Al Studio, and Gemini app

e Focus on high quality, deep reasoning, and coding

e Ideal for complex tasks (legal, medical, software
development)

e Ranked #1on Chatbot Arena

Introducing

Gemini 2.5
Pro

Features:

e Advanced proficiency in deep reasoning and goding
e 1million token context window (expanding o 2 million)
e Multimodal inputs (text, code, images, adio, video, documents)

e Launched April 9, 2025, in public pre¥iew
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Gemini 2.5

Flash
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Gemini 2.5 Flash: Low Latency and Cost-Efficient Thinking

e Coming soon to Vertex Al, Al Studio, and Gemini app

e Focus on low latency and cost efficiency

e "Workhorse model" for operational tasks at scale

e Dynamic and controllable reasoning

e |deal for virtual assistants and real-time summarization
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Imagen 3: Enhanced Text-to-Image Generation

Most advanced text-to-image model
Improved image detail, lighting, and reduced artifacts
Enhanced inpainting capabilities

Supports prompt enhancement

Imagen 3

Prompt: A close-up, macro photography stock photo of a strawberry intricately sculpted into
the shape of a hummingbird in mid-flight, its wings a blur as it sips nectar from a vibrant,
tubular flower. The backdrop features a lush, colorful garden with a soft, bokeh effect, creating
a dreamlike atmosphere. The image is exceptionally detailed and captured with a shallow
depth of field, ensuring a razor-sharp focus on the strawberry-hummingbird and gentle fading
of the background. The high resolution, professional photographers style, and soft lighting

illuminate the scene in a very detailed manner, professional color grading amplifies the vibrant

colors and creates an image with exceptional clarity. The depth of field makes the
hummingbird and flower stand out starkly against the bokeh background. -
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Chirp 3
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Chirp 3: Audio Generation and
Understanding

Instant Custom Voice
(create personalized voice
models with 10-second
input)

HD voices in over 35

languages, 8 speaker

options

Enhanced narration
integration
Accurate speaker
diarization

Voice Options
A range of voice options are available, each with distinct characteristics:

Name Gender Demo

Aoede Female
» 0:00/0:12

0:00/0:11

Charon
0:00/0:11

Female
0:00/0:11

Fenrir
0:00/0:11

Female
0:00/0:12

0:00/0:10

Female
0:00/0:11
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Lyria: Enterprise-Ready Text-to-Music Model

e First enterprise-ready text-to-music model

e Transforms text into 30-second music clips

e High-fidelity audio across diverse genres

e Inftegrated with SynthID for watermarking

e Built-in safety measures and copyright indemnity
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Meta’s Llama 4: Public Preview Availability on Vertex Al

e Llama 4 family (Scout and Maverick) now on Vertex Al

e Fully managed, serverless models via APIs

e Use cases: image captioning, VQA, text generation, Al
assistants, chatbots

e Llama 4 Maverick: largest, robust coding, reasoning, image

Meta's Llama

understanding

e Llama 4 Scout: long context (10 million tokens), retrieval tasks
4 on Vertex Al
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Vertex Al Dashboards: Enhanced Monitoring and Control
Model Customization and Tuning: Improved capabilities
Vertex Al Model Optimizer

Live API: Real-Time Multimodal Applications

Vertex Al Global Endpoint

Vertex Al
Enhancements

Vertex Al Prompt Optimizer

OPTIMIZER EVALUATOR
MODEL MODEL
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Building the Future of Al: Multi-Agent Systems

e Open-source framework for multi-agent systems

e Simplifies development, maintains agent control

e Supports Model Context Protocol (MCP) for unified data/tool
access

Agent

Development
Kit (ADK)
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Agent2Agent (A2A) Protocol

e Open protocol for multi-agent interoperability
e Enables cross-platform agent communication

e Industry-wide support (Accenture, Box, Deloitte, etc.) /

Agent2Agent

(A2A) Protocol

Copyright © Promevo. Confidential. All rights reserved.
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Agentspace

Agentspace

Recent

Q Idea generation Today  Time elapsed: 6 hours

e Asingle space for ] - Assited Goding 5o
company Al agents Create a multi-agent Pl ol o
ideation session

[ Generating ideas v

e |Interact with other agents I

H Rankingideas 7

New session Idea Evaluation and
planning generation ranking
. Access CO n n e C'I'e d G p p S First, explain what you are Then, a team of agents will Finally, the agents will
looking for ideas about generate ideas on your evaluate the ideas against March 31, 2025 Total time: 12 hours

and confirm the session topic using their available your criteria and rank

details data them, tournament-style & Top score: 1600

Strategic Partnership Opportunities

. C o n d U C'I' b eﬁe r res e O r'C h Identify and develop high-potential strategic

partnerships that drive mutual growth and

Develop solutions for a predictive Generate ideas for a unique Generate concepts for a create synergistic value.
supply chain optimization tool customer experience sustainable business model

¥ Topideas

P D rO .F.I. CO n.I.e n.l. q U i C k | y 7 S 1. Powering a Green Revolution: A Strategic Partnership

for Sustainable Energy Access

= Sources 2. Amsterdam Smart City Mobility Lab: A Joint Initiative
for Sustainable Urban Mobility

Y A U 1.0 m G .I.e re p e.I.i.I.ive .I.G S ks 3. Partnership for Sustainable Urban Mobility: Cit

Copyright © Promevo. Confidential. All rights reserved.
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Agentspace

e Develop novel ideas

e Evaluate your ideas to
find the best solution

Copyright © Promevo. Confidential. All rights reserved.

Idea Generation Agent

Google Agentspace

€ Smart Rock Climbing S...  Session plan

1 Elo rating: 1614

The Bio-Sync Smart Climbing Shoe:
Pressure Mapping, Strain Analysis, and...
The Bio-Sync smart clmbing shoe is a revolutionary
concept that combines b sophisticated sensor suite with Description >
an adaptive support system to enhance cimber safety a.

Idea proposal >

2 Elo rating: 1434
Strengths >

The Adaptive Grip, Stability, and
Feedback (AGSF) Climbing Shoe

Research in the past focused on improving the
blomechanics of climbing shoes, leading to ideations in
materials and design. For example, studies on the impac.

Weaknesses >

Review summary >

3 Elo rating: 1381

The “Intelligent Climbing Companion®
Shoe: Real-Time Biomechanical Feedbac...

Tha “Intalligent Climbing Companion” shoe s a
revolutionary smart cimbing shoe designed to
sgnificantly reduce inury risk and enhance climbing per..

4 Elo rating: 1377

Climb-Smart Shoe: A Revolutionary

Q" The Bio-Sync Smart Climbing Shoe: Pressure Mapping, Strain Anal...

©

Export to Docs 2 <

Idea proposal

The Bio-Sync smart climbing shoe is a revolutionary concept that combines a sophisticated
sensor suite with an adaptive support system to enhance climber safety and performance.
Embedded sensors monitor pressure, strain, movement, and flexibility, while actuators
dynamically adjust grip and stiffness in response. This data is displayed in a personalized
app. providing real-time feedback on foot placement, ankle stability, and grip force, guiding
climbers to improve technique and prevent injuries. Additionally, the shoe features
customizable comfort, durability, and energy-efficient design, making it suitable for a wide
range of climbers, from recreational enthusiasts to competitive athletes and rehabilitation
patients,

Description

The Bio-Sync Smart Climbing Shoe: A Novel Solution

Building upon the provided raw idea, we propose a refined and comprehensive smart
climbing shoe concept: the Blo-Sync, featuring a sophisticated sensor suite and an
adaptable support system to enhance safety and performance.

Key Features:

1. Multi-Sensor Array:
« Pressure Sensors: Strategically placed in the insole and across the sole provide
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Agentspace

e Explore complex topics

® Producesa
comprehensive report
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o @

Ask Ge

acquisition strategies employed by both traditional
automakers and tech companies to gain access to
necessary technology, talent, or market access in
the AV space.
(6) Research the current state of AV deployments,
pilot programs, and commercial services offered by
leading companies from both groups, noting

and domains.
(7) Evaluate the significant challenges (technical,
regulatory, financial, public acceptance) faced by
both traditional and tech a in
bringing fully autonomous vehicles to mass market
(8) Synthesize the findings on strengths, strategies,
technical progress, and challenges to assess the
current competitive positioning and speculate on the
likely future leaders or dominant approaches in the
autonomous vehicle market

Analyze Results

Create Report

Ready in a few mins

mini

B Autonomous Vehicle Market Competition

Gemini App Deep Research

Gemini

SLaliuGIus, AUty /, THanLIanIGH CUSLS, PIVIIEUIILY Paiij, @iiu Ui auuepialive Uuiiai s, Uiinately, uic
trajectory towards mass-market autonomy remains uncertain, with potential futures favoring platform
providers, vertically integrated giants, or specialized leaders in distinct market segments like robotaxis,
consumer vehicles, or autonomous trucking. Success will likely depend not only on technological superiority
but also on developing scalable and profitable business models within a complex and evolving

ecosystem.

I. The Autonomous Vehicle Competitive Arena

Introduction to Autonomous Vehicles (AVs)

An autonomous vehicle, often termed a “driverless" or "robotic" car, is engineered to operate without direct
human intervention, employing a sophisticated suite of technologies to perceive its environment, make
decisions, and navigate. At their core, AVs utilize a combination of sensors - typically including cameras,
Radio Detection and Ranging (Radar), Light Detection and Ranging (LiDAR), and ultrasonic sensors - to
gather real-time data about their surroundings. This sensor data is processed by powerful onboard
computersyrunning advanced Al and ML algorithms, enabling the vehicle to identify objects (other vehicles,
pedestrians, cyclists, road signs), understand road structures, predict movements, and plan safe driving
maneuvers. Connectivity, including vehicle-to-everything (V2X) communication, further enhances situational
awareness by allowing vehicles to share data with each other and with infrastructure elements like smart
traffic lights.

ExporttoDocs @ |0

e
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Google
Workspace

e Automate multi-step
processes

e Al will research,
analyze, and

generated content

e Can utilize Gems

Copyright © Promevo. Confidential. All rights reserved.

Google Workspace Flows

Automate your workflows in Workspace

--

New workflow

BB

Notify team about new
form responses

Post summaries in my

team space

M 4+ D

Stay on top of urgent
messages

M D

Notify me when my

manager messages me
Message me when | get
an email message from

a manager

R R

Welcome new team
members

Give a warm welcome in

my team space

R R

Notify me when I'm
mentioned
Remind me to reply

when I'm mentioned

M 4+ R

Notify me about new
action items

Have Gemini extract
tasks from my email and

post in a space

c R

Get ready for a team
meeting
k space members to

ate the agenda

M DR
Notify me for messages
with a keyword
Message me when an

email message contains

&

Get team updates
Ask for team updates in

Chat Weekly

M 4+ D

Notify team about new
sales messages

my team sp:

8 ™M

Send email messages
on a schedule
Schedule and send

messages to customers
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Google Docs - Audio capabilities

& Image

Google
Workspace =~

@ Building blocks

© Smart chips

. . £ Audio [ Create audio overview for this tab
e Full audio versions of 2 esgnaue fcs - »{\B
your documents =

[@ Chart »

® Symbols »

e Podcast-style audio @

— Horizontal line

Ove rVi eWS © Page elements

Comment
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Google Docs - “Help me refine”

G 00 g | e Overview

This campaign aims to position Studio as the go-to athleisure wear for active adults aged 40-65
who enjoy outdoor exercise during the fall season. We will highlight the brand's vibrant designs,

WO r ks O Ce performance-enhancing features, and commitment to sustainability, resonating with our target
audience's adventurous spirit. isn't just about clothes; it's about igniting a passion for outdoor

adventure in the hearts of active adults aged 40-65. We're not just highlighting Studios's vibrant

designs and performance-enhancing features; we're showcasing how they empower individuals to
L O.ﬂ:ers -I-hOUg h-I-fUI conquer trails, mountains, and their own personal limits. ‘/
suggestions

Goals
e Strengthen your
Our 2025 campaign aims to deliver on our H2 goal of expanding our SOV by 12%. We'll accomplish
a rgumenTS this by focusing on three key strategies:

Partner with other fitness or fashion businesses for cross-promotion.

() C|0r|fy key po|n'|'s Create educational content on fitness, fashion, and lifestyle to become an athleisure expert.

Develop a strong social media presence to connect with target audience and share product

news.

e Helps communicate ideas
effectively

Copyright © Promevo. Confidential. All rights reserved.
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Google Sheets - “Help me analyze”

Churnreportdata ¥+ O &

O = a] & Share °

File Edit View Insert Format Data Tools Add-ons Help

Goog |e Q o e § 1w00% - % A 9 = | Roboto oA Analyze with Gemini

4 Gemini
A Here is a deeper look at the Churn Risk by specific Industry.
O G Report data - B 4 s 2 hurn Rl
I : ; ( : e E Manufacturin alow percentage of
[ilf Churn Risk by Industry 1 ik customers, howaver thee .

Company name ~ O Segment ~ (O Industry/Vertical ~ Country v @ MF

Delta Enterprises Mid-Market ~ Manufacturing Australia Healthcare

Epsilon Co Retail UsA 5 o %

Theta Corp Finance USA High churn risk

. EXpe r-I- |eve| O nO |y5is Xi Corp Manufacturing USA Technology &? I I
with interactive charts — p— 2 B

High churn risk

High churn risk customers 20%

Medium churn risk customers ~ 43%

Low churn risk customers 47%

@
£
£
4
O
s
o
&
z

Finance  Healthcars  Manufacturing  Retal  Technology

India Co Retail Wrich Wmedum [l tow Industry

Lima Corp < Finance

It looks like Healthcare and Technology exhibit a notably higher count of High' churn risk
Romeo Corp Manufacturing

I d .I.‘ ﬁ .I. d customers compared to other industries. This suggests a need for focused attention on
. e n I es re n S X-ray Corp Healthcare customer retention strategies within these sectors.

Pi Enterprises Mid-Market Healthcare Australia
” 4 Suggested next steps
Alpha Inc Mid-Market Retail Australia
S _|_ _I_ _I_ Echo Industries Mid-Market Technology USA 4 Turninto slides 4 Ask your own question
. U g g es S n eX S e p S November Enterprises Mid-Market Retail Australia

Tango Enterprises Mid-Market Technology Australia
Aceme Corp Enterprise Technology USA

Gamme Solutions Enterprise Finance UK

Customer data ~

Copyright © Promevo. Confidential. All rights reserved.
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Google Chats - @gemini

Google

Workspace

e T[ype @gemini

e Detailed summaries
B Bocomin B T AT e

e Highlight key points

e Suggest next steps

Copyright © Promevo. Confidential. All rights reserved.
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D G | G O Conversational Analytics Q_ search Conversational Analytics

I— Create v

Analyftics 4 Hello,Sear

Chat with your data

» 2, Shared with me

k r » ] Trash
I_ 9 Select data to begin:

Send Feedback
Q  Ssearch

o
I g U e ry @ [GOLD] Looker Coffee - BigQuery

[GOLD] Looker Coffee - Looléer Core

Call Center - Looker Core [DEMO]

(1) Orders, Products, and Customers - Looker Coffee...
Cymbal Direct Call Center [DEMO]

e Conversational Explores

GA4 Sessions - Duet Al - Google Analytics 4 - Duet Al

e Dynamic Chart Generation + Comecttodata

[ ] Loo k M L Cod e Com ple-l-e View best practices for better answers. Gemini in Looker's Conversational Analytics is a work in progress and responses may not be complete or accurate. Learn more

Copyright © Promevo. Confidential. All rights reserved.
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Bi g Que ry L‘ Object Tables J
Object Tables

e EasyData
Enrichment

e Semantic Joins

e Easy Embedding
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Access to All the New Things
Agentspace Enablement
Building Custom Agents / Gems
Productivity Bridge

Workspace Management

The Promevo
Perspective

Copyright © Promevo. Confidential. All rights reserved.




rromevo™

Questions?

updates@promevo.com
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Thank you!

o

bl
/|
i

Sign up for our newsletters at:

promevo.com/newsletter

gpanel.io/newsletter
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http://promevo.com/newsletter
http://gpanel.io/newsletter

